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Measurement for Growth

Looking at how people interact with websites, how this
can be measured using analytics, and how making“even
small changes can have a dramatic impact to online sai_es.
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T op T asks

Don’t let the tiny tasks
nibble your site to death!

Find you contact details. Make a purchase, submit an enquiry,

Find a price, register, Download PDF
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Site conversion !

Goal Completion!
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Customer Groups

Branded Keyword
PPC TV campaign Print

Responded to Offer in Email campaign

Actionable Insights

Conversion
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Campaign Cost Unique Depth of Average Goal Goal Cost per
Visitors Visit Time on Conversions | Conversion Acquisition
Site Rate

Branded £2,500 150,000 1.5 30s 150 0.1% £16.67
Keyword (SEO)
Search

] Non £2,500 75,000 2.5 45s 90 0.12% £27.80

4 Branded (SEO)
Keyword
Search
Google/PPC | £6,500 12,000 4.6 75s 300 2.5% £21.67
Twitter £500 6,000 15 125s 360 6.0% £1.46
Partner Free 1,300 17.5 80s 195 15.0% Free
Referral
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Engagement

osn Visits
L % of Site Total;
% of Site Total: 100.00°
100.00% it
SourceMedium

10.

Filter Saurcehedium: 5_cuntaining_ v_% [

Ele= [l

goodle § organic

(direct) f (none)

amazon.co.uk freferral

shap.ebay.couk §referral

wahoo § arganic

hing / arganic

a0l ! arganic

shaopwiki.couk ! referral

zearch ! organic

% Mew
Yisits
2.16%

Site Awg:

2.16% (0.00%)

Unigque
Visitors ¥

20,080
3,252
1,747

805
734
664
614
M3
375

364

o

Aw' T e Bounce Rate
S 44.69Y
0.0:0_3:33 Site.ﬁwg: s
000558 (noasy | HH69% 0.00%
Wizitz Pagestist | 9% MNew Visits
24,980 7.a7 70.04%
4 635 9.25 B2.72%
1,996 §.52 T1.44%
g7a 4.85 F2.71%
o5 412 1.353%
910 5.99 B1.10%
B97 .87 73.89%
480 7.24 TE.09%
445 747 E&.16%
49 9.23 T327%

Advanced Filter

Goall:
Purchase

1.62%
Site Awg:
1.62% {0.00%)

Avg. Time an
Site

00329
oo04:19
000339
00316
00231
oo0z19
000338
000308
000414

00:04:33

. Revenue Per Wisit
Transactions
343 UK Value
% of Site Total; £21,412.91 : fac
100.00% % of Site Tatal: Site Avg: .
100.00% UK£0.52 (0.00%)
Per
Bounce Rate Purchase  Transactions Revenue “isit
Yalue
LIk LIk
47 .43% 1.74% 233 £15291 04 £051
Lk LIk
ik R i £1,93642 £0.42
Lk
30.81% 0.50% g UKEB15.50 051
Lk
41.30% 2.05% 12 UKEBOT .00 0BT
Lk
47.49% 1.35% 3 UKE151.50 015
Lk
21.54% 0.77% 2 Ukg140.00 045
LIk
44 33% 1.00% 3 UKE193.00 01958
Lk
44 35% 1.96% 2 LSy 50 091
Lk
45.41% 224% 5 UKE22 050
Lk
34.54% 215% 3 UKE153.00 07

Giotar i-1 | Show rows: |1|;___\:: 1-100f358 | 4 4
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Compare and Contrast

Why Goal Conversion Rate higher for Twitter
customers than Google PPC

Are your landing pages doing their job?
What is their job?

|s there a gulf of expectation?
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Marketing Experiments

« Landing Page A v Landing Page B
* Which test won?

« Take a vote — did you guess the same way%‘

as your customer?
« Are you like your customer?
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Imternational | myWalden | Alumni | About Us | Contact 1-866-492-5336

WALDEN UNIVERSITY "
A higher degree. A higher purpose. |

Colleges & Schools | Degree Programs  Walden Difference | Student Experience  Tuition & Financial Aid | Admissions  Support Services

Hame > Colleges & Schools Share | Prinat Mews Feed

Expect More from Your Online Talk to an Advisor

1) #
UDI'-’EI‘SI'R}P Discuss your education and career goals
with an expert who can answer your
questions.

e - Request Information =+
VWalden University's colleges and schools provide a collaborathve

SUDPOMTive AcAdemIc CoMmmUNIty b0 Meip you Bchigvwe your laming

Is the Walden

+ Richard W. Riley College of Education and Leadership . . . -
experience right for you? ,

+ College of Managament and Technology

+ College of Health Sciences

+ College of Soclal and Behavioral Sclences
+ Center for Undergraduate Studies

—

Accreditation  Imside Walden  News & Events Carcers  Legal Information | Contact Us a
Privacy Policy & 2009 Walden University
Py
|
e waldenvalgsm (x|
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http://whichtestwon.com/archives/2450�

International | myWalden | Alumni | AboutUs | Contact 1-866-492-5336

WALDEN UNIVERSITY Iy
A higher degree. A higher purpose. |

Colleges & Schools | Degree Programs | WValden Difference | Student Experience = Tuition & Financial Ald | Admissions | Support Services

Home > Colleges & Schools share | Print [ Mews Feeo

Expect More from Your Online
Uﬂi\'&l‘ﬁity First Name

Last Name

Email Address

Walden Unharsity's collegies and schools provide a collaborative
SuUpponiva acadamic community 13 Haip you acheeva your laaming
goals

Continue +

+ Richard W. Riley College of Education and Leadership
+ College of Management and Technology

+ College of Health Sciences

+ College of Soclal and Behavioral Sclences

¢ Center for Undergraduate Studies

[s the Walden
experience right for you? »

Accreditation = Imside Walden News & Events  Careers Legal Information Contact Us

Privacy Policy © 2000 Walden University
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Experts 12% difference

How site visitors voted:
Version A (44%)

Version B (56%)

CONCLUSION
You are not your customers!

Opinion based decisions
making to Data based
decision making!
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Actual Test Results: s

Version B’s embedded lead generation form ’1‘?
increased form completions 72.72%, when
compared to Version A. This test won a Gold
Ribbon in our Testing Awards in B2C Lead
Generation Test category.
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Conversion Funnel

10,000 totalvisito

Visitors to Web Site

540 TNESTIE

N

100% of visitors

— Total Visitors

60%

— Visit Shopping Area

B — Make a Purchase
.I__.-'"'.- - H._%%v}#_ .
— ®
]
E@ 54 Visitors Complete Goal
£ h Figure 5-13. Corversion funnel
LN

— Place Item In Cart
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MVT

Why second guess your customer when
you can ask them 24/7 live on your site?

Google Website Optimizer
Free Tool

A/B test different designs
Multivariate Testing of Page Elements
Conversion Rate Optimisation
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Opinion based decision
making to Data based
decision making
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